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党的二十大专题·振兴实体经济研究 ( 三 )

中小企业数字化转型：焦点、难点及进路

史宇鹏 1，2  王  阳 2
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摘  要：中小企业在我国国民经济中占据重要地位 加快推进中小企业数字化转型 是新发展格局背景下实

现经济高质量发展的必由之路ɞ文本基于 2 万余家中小企业的调查数据发现 我国中小企业数字化转型整体处于

起步阶段ɞ分行业看 开展数字化转型的中小企业中 信息技术企业ɝ工业企业居多 分地区看 长三角ɝ珠三

角城市群中的一线城市是中小企业数字化转型的领先区域ɞ虽然中小企业数字化转型在部分地区取得显著成效

但仍面临管理层及员工数字知识储备不足ɝ转型规划不清晰ɝ关键要素支撑力弱等诸多难点 影响数字化转型进

度ɞ因此 要明确中小企业数字化转型的战略规划 针对资金ɝ人才和技术等方面的重点问题精准施策 从人才

储备ɝ数据集成ɝ平台赋能ɝ产业链协同等方面创新路径 引导中小企业规划适合自身特点和发展需求的转型路

径 加快推进中小企业数字化转型ɞ   
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二、我国中小企业数字化转型的现状

ѼΓ ⅞ ѼΓ ΅ Ẫ

Ẹ ѼΓ   ɝ ⅞

 Γ  Т כּ ғ⅞

 ΌѼΓ Ẫ ӈ ╖ (7)ɞΧ Ѽ

Γ דּ Χ█ Ὀ ӈ  Χ ѼΓ

⅞ ώЉ   ַ ҕ

דּ (8)ɞδẪ Χ ѼΓ ⅞

Ӻ 2020 ł͵ ѼΓ

Ń Χ ѼΓ ⅞

ὖ ɞ2020 Χ╝Ẫ Γ ҕ Ѡͽ

Ẫ ẳ Χ ѼΓ 21781
ѼΓ ⅞ ɝ ή Ѡּׁש ẵ

Ѳ ẹ ў ɞ

˽ Ậ̝⅓Σ̐ ‖֡ Ừↄὗ͌

2020 р ΄ᾆ 1/3 δ 32.9 %
Χ ѼΓ Ё ⅞ 40.0% Χ

ѼΓ ѶӐ ⅞ ὦ 18.6%
ѼΓр ὦ   ⅞ (9)ɞ 2021

44.8% Χ ѼΓ Ё ⅞

2020 Ё 11.9Τ ὖ Ӂш ╙
(10)ɞ Љͼ δ Χ ѼΓ



·88· ẙ Ї═ Ί £ Ặ ӎ & ͻ '

⅞ יּ Ё ѼΓẹ

⅞ ầ΅  

Ӂ ӎ Χ ѼΓ ⅞ ш Љ

ɞ

͊ Ў ̐͝ȒⱣ̝̐ ̝⅓Σ̐ ‖֡

Ừ Ϫυ≈өӌ

ὖ Γ ΄ Γ דּ ɝ

(1) 行业中小企业数字化转型比例指该行业已开展数字化转型的中小企业数量/行业中的中小企业总量ɞ
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表1  党和政府支持中小企业数字化转型的相关政策表
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1. 不同地区中小企业数字化转型情况
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2. 五大主要城市群中小企业数字化转型情况
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(2) 韩兆安ɝ赵景峰ɝ吴海珍 ɥ中国省际数字经济规模测算ɝ非均衡性与地区差异研究ɦɥ数量经济技术经济研究ɦ

2021年第8期ɞ

(3) 一线城市指在全国政治ɝ经济等社会活动中处于重要地位并具有主导作用和辐射带动能力的大都市ɞ
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3. 一线城市中小企业数字化转型情况
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图1  不同行业中小企业数字化转型比例图
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三、中小企业数字化转型的难点
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图2  部分一线城市中小企业数字化转型比例图
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Digital Transformation of Small and Medium-sized Enterprises Focus
Difficulties and Approaches

SHI Yu-peng1，2  WANG Yang2

1.China Center for Internet Economy Research  
2.School of Economics  Central University of Finance and Economics  Beijing 100081

Abstract: Small and Medium-sized Enterprises SMEs  play an important role in the national economy. Accelerating the 
digital transformation of SMEs is the only way to achieve high-quality economic development under the new development pattern. 
Based on the survey data of more than 20000 small and medium-sized enterprises  this paper finds that the digital transformation 
of small and medium-sized enterprises in China is still in its infancy. By industry  most of the small and medium-sized enterprises 
engaged in digital transformation are information technology enterprises and industrial enterprises. By region  the first-tier cities 
inthe Yangtze River Delta and the Pearl River Delta Economic Zone are leading the digital transformation of small and medium-sized 
enterprises. Despite limited success in some regions the digital transformation of small and medium-sized enterprises faces many 
difficulties  such as insufficient digital knowledge reserve of management  unclear transformation planning and weak support of key 
elements  and so on  which have restricted the process of digitization transformation. Therefore  it is necessary to plan strategically 
for the digital transformation of small and medium-sized enterprises  and adopt precise policies aimed at resolving the key issues 
related to capital  talent and technology  from the aspects of talent reserve  data integration  platform empowerment  industry 
chain coordination and other innovative paths. These policies should guide small and medium-sized enterprises to choose paths that 
matchtheir characteristics and development needs  and help them enjoy digital dividends and speed up their digital transformation.

Key words: Small and Medium-sized Enterprises  Digital Transformation  Digital Technology  Transformation Path
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